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Editorial

EanTOpUHjan

Iremember when | got my first
email with an invitation to write for
VOICES. | was still at home, in Poland,
impatiently waiting for my visa. Now I'm
on the other side of the screen, a few
published articles later. What about my
home? Well, it’s been 3 months since |
started to call Macedonia like that.

Moving here didn’'t come without
surprises. | quickly learnt that opening
hours exist only in theory, you can
get run over by a car while peacefully
walking on the pavement, and burgers
often come without buns. Oh, and let’s
not forget the fact I’'m going to see more
monuments in Skopje’s city center than
in my whole life before.

| wanted to move abroad for a while
now, but | never thought it'd be
Macedonia. To be honest, | didn’t really
care — the only thing | knew was that
| needed to go somewhere far away
from home. | needed a challenge.
Or, as a German person would say,
| felt painfully Fernweh, longing for
the unknown. At one of the Erasmus+
projects I've gone to before, | saw a
sticker on someone’s suitcase saying “I
want to go somewhere where nobody
knows my name”, and | think this quote
really stuck with me. I'm not sure
what kind of coincidence brought me
to Skopje, but | don’t think it could’ve
turned out any better than this.
Sometimes the most random decisions
are truly the best ones.

Ania Wojdziak

Ce ceKaBam Kora ro fobus mojoT nps
e-Maun Co NOKaHa ga nuwyBam 3a
,Boucec”. Ce ywTe 6eB agoma Bo Moncka
M HETPMNenvMBO ja 4YeKkaB MojaTa BM3a.
Cera cym of, ApyraTta CTpaHa Ha eKpaHoT
M Beke Mmam o06jaBeHM HEKONKY CBOM
ctatun. Mojor pgom? [la, nomwuHaa
TPM Meceun OTKaKO MOYHaB TaKa Aa ja
HapeKyBam MakegoHuja.

MNpecenyBareto oBAE CU  Hocele
npeaunssuum. bp3o  chatme  aeka
paboTHOTO Bpeme MOCTOM CamMo BO
Teopwuja, Na geKka aBTomobun moxe aa
Be nperasn AoAeka MUPHO oauTe no
TpoToap, a byprepute Ke BU M1 NOCay»KaT
6e3 nenye. U pa, oa He 3abopaBume Ha
baKToOT AeKa BUAOB NoBeKe CNomMeHULM
BO UeHTapoT Ha CKonje OTKO/MKy BO
LLeIMOT MOj XXMBOT Jocera.

Beke HeKkoe Bpeme cakaB Ja ce
npecesiaMm BO CTPAHCTBO, HO HUKOraLl He
MWCNEB AeKa Toa Ke buae MakegoHuja.
[a 6uagam nckpeHa, mun belle ceegHo —
eAMHCTBEHOTO WTO 3HaeB e Aeka Tpeba
[a ofam HeKage Aaneky og goma. Mu
Tpebawe npeaunssuk. Nau, wto 61 pekne
lepmaHunTe: 6ONHO O MOYYBCTBYBaB
Fernweh - KonHe) No HenosHaTtoTo. Ha
efeH opg, npoekTute Ha ,Epasmyc+”, Ha
Kon 6eB, BMAOB HaNeMHULA Ha Heuwj
Kybep Ha Koja nuuwysalwe: ,Cakam aa
04aM HeKade Kage WTO HWMKOj He ro
3Hae MOETo MMe“, 1 MUCNam AeKa OBOj
LMTaT HaBUCTMHA MM Ce 3a/1enu BO CPLE.
He cym curypHa KakBa cay4dajHOCT me
AoHece Bo CKonje, HO MMCNaM geKa He
MoMKelle ga ucnagHe nogobpo og osa.
MoHeKoraw HajciyyajHUTe OO/lyKU ce
HaBUCTMHA Hajgobpu.
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ave you ever felt this strong

longing for the people and

places you call “home” when they

are too far away and seem out of

reach? Have you ever experienced

this deep yearning to explore the

far-away and unknown when you

feel stuck in your routines and a

change of scenery seems like the

only remedy? In the German language, there is a very

peculiar pair of words that describes these two feelings:

“Heimweh” and “Fernweh”. These two words are in

fact so unique that they can be translated to English

only inaccurately. While “Heimweh” means the longing

for home described above and therefore resembles

“homesickness”, “Fernweh” as “Heimweh”’s opposite,

thus the ache for the far-away and unknown, lacks an

English counterpart. Despite having opposing meanings,
in reality, these two emotions work closely together.

It does not matter if the strong yearning to explore a
new community, a different way of life, and a completely
different culture is the first to kick in or if the intense
longing for your home, all the familiar places and beloved
people takes effect beforehand. Either way, we can be
sure that wherever “Fernweh” is around, “Heimweh” is
never too far away and the other way around. Hence,
“Heimweh” and “Fernweh” can turn our lives easily into
an emotional roller-coaster ride. Only after a closer look
at the layers beneath and interconnections between
those two emotions, their essential meaning and core
importance come to light.

When regarding homesickness, the most apparent reason
for this feeling is the felt distance from home, that is to
say the people, places and things, constituting it. But on
closer inspection, the actual source of “Heimweh” reveals
itself to be the big step we take out of our comfort zones
whenever leaving home. By bringing physical distance
between ourselves and the people we are sure to always
be able to rely on, the streets we know to navigate blindly,
and the things that became essential parts of our haven,
we are giving up on parts of the security and safety they
have come to mean for us. Even more so, we are giving
up on the part of our very own identity that was not only
formed by but is deeply ingrained into this complex entity
called so simply “home”. At home, we do not need to
explain certain things about ourselves. At home, we are
easily understood and can easily understand. At home,
we have our own place in the greater framework of the
world. At home, we belong. Where we are, with whom
we are and by what we are surrounded is an essential
pillar for our sense of self. When leaving home, this sense
of self gets easily distorted, leaving us behind with the
feeling of “Heimweh”.

Following this understanding of “Heimweh”, “Fernweh”
does in fact not work as its opposite but rather its
counterpart. Like the second side to a coin, the deeper
reasons beneath the feeling of “Fernweh” are in their
core connected to identity. The longing to break out of
the known and delve into the big, wide world is obviously
a consequence of our need for new impressions. It is

TEMA HO MEeCELLOT

rooted in our childlike curiosity for everything new and
our very adult feeling of being stuck. It is driven by our
desire to live new experiences and to leave our from-
time-to-time tiring everyday life behind. Consequently,
“Fernweh” is the call of our need for change — change
that cannot happen when it is too easy to hide behind the
safety and security of home. When our inner change and
the change of the outer world are incongruent, “Fernweh”
lets us feel the drive to set sails to unknown shores. At
unknown shores, everything is not only unfamiliar for
us, but we are unfamiliar for everybody and everything.
In order to be able to evolve and let change happen, we
need to embrace the sides of our identity that had not
yet had the opportunity to get formed and explored. So,
in the distance, we can find a new sense of self.

Putting these single pieces of analysing “Heimweh” and
“Fernweh” together to create a greater, more general
picture of their interconnection, it becomes evident
that they are more than the mere feelings that make us
explore the world and return home. Most importantly,
“Heimweh” and “Fernweh” exemplify how life, or
the quest for who we are, is deeply rooted in the axes
between change and stability as well as between the
appeal of the future and the appeal of the past. Upon
closer inspection, “Heimweh” is the longing for the
person we were and the life we had as this person in the
past. In contrast, “Fernweh” reveals itself to be the urge
to chase the person we could become and the life we
could have in the future. The emotional rollercoaster of
these two sentiments runs between the glowing beauty
of the familiar, the stability of our home, of the past on
the one side, and the thrilling prospects of the unfamiliar,
the change of the distance, of our future, on the other
side.

When trying to resolve this paradox of so closely related
feelings indicating such opposing calls of action, the
only solution comes down to one single realisation:
Sometimes we need to first lose something to be able to
find it again. Despite inhering almost overly basic logic as
a theoretical statement, it is a challenge of its own kind to
apply this realisation to reality, especially when regarding
“Heimweh” and “Fernweh”. Aligning this realisation
with these two emotions, we need to conclude that
sometimes it is necessary to let go of the stability of our
home, in order to gain a new sense of stability in another
environment that bears the potential to be our future.
Equally, we need to conclude that sometimes, we need
to let go of the thrill of the change, the endless prospects
of the future to make one of the futures our prospective
pasts.

In the end, “Heimweh” and
“Fernweh” are not merely confusing
and complicated emotions but rather
valuable companions that offer much-
needed guidance through life. They
help us to get lost, to lose ourselves,
in order to be able to find us again.

Sophia Abegg
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reportage

Urnwrapping the
Reality of Chiistmas Maekets

verthe decades Strasbourg has

become famous worldwide as
the “Capital of Christmas” thanks
to its Christmas Market and its
picturesque scenery and fairytale
spirit. But do you really know how
the Christmas market tradition
started? Or, how Strasbourg
gained its nickname?

Before diving in the enchanted
world of Strasbourg’s Christmas
market, let’s go back in time and
focus on the origins of the practice.
At first, Christmas markets didn’t
exist in the same form as we know
them today. In fact they were closer
to some “December fairs” that had
nothing to do with any particular
celebration and originated in the
German speaking world. There

are also traces of the existence of
“Saint Nicholas markets” taking
place around the 6th of December,
which makes sense as he was the
one to be associated with gift
giving before Santa Claus became
such a prominent feature of
Christmas celebrations.

As for Strasbourg it is commonly
known that the Christmas market,
or rather  Christkindelsmarik
(Christ child market), started in
1570. As mentioned previously, it
is likely that this market evolved
from a “Saint Nicholas” market
that had to develop and change its
name mostly due to the impact of
the Reformation that discouraged
the worshipping of saints.

Now let’s focus on Strasbourg.
First, it is important to know that
the market started to resemble
its current form during the 19th
century after changing locations in
the city several times. In addition,
something that not many people
may know is that the “Capital of
Christmas” nickname was created
in 1992, as a way to attract
tourists again after a period of
decline in the previous decades.
This new strategy also impacted
the rest of the region, as many
small Christmas markets started
to appear in smaller towns. One
of the symbols of the Christmas
market also made its appearance
in 1994, as the giant Christmas
tree emerged on Strasbourg’s
main square Place Kléber for the
first time.



However, even though each year
thousands of tourists come to
Strasbourg to feel the magic of
Christmas, not everything is so
festive in its organisation. We
can, for example, mention the
scandal around the “banned
items”, and indeed, in an effort to
preserve traditions of the region
some products are forbidden
from being sold on the market.
The problem is the logic behind
this list of products, as it seems
quite inexistant by moments. Why
would dishes like tartiflette be
prohibited from being sold, while
Italian products and hot-dogs are
authorised under some conditions.
Some general Christmas souvenirs
and articles are also supposedly
banned, though from what |
remember of my experience at the
Christmas market in the previous
years, they were still sold at some
stands.

Whilst the municipality claims its
trying to preserve the traditional
ambience of the market, one of
the main complaints of locals
is the over-commercial and
overdone aspect that has now

taken the market, which makes
it lose all its traditional aspect.
Indeed, the market has nothing to
do with a magical event for many,
as it just prevents them from living
their usual lives. The complaint
doesn’t only come from the excess
of tourists present in the city
in December, but also from the
security measures that for some
are just too much. Even though we
can all agree that security plays a
significant part in the organisation
of such an event.

However, it’s also important to
point out the good initiatives that
were put in place to try to make
the market more sustainable. For
example, we can mention the
reduction of light pollution with
the Christmas lights only being
turned on during a specific period
of time. We can also talk about
the “Sharing Village”, a small
market dedicated to voluntary
organisations which allows them
to make their missions and work
known to more people.

As we can see, the history of
Strasbourg’s Christmas market
is very long and complicated.
After changing its locations and
forms many times, it finally found
its current one, which will also
have to change sooner or later if
we want it to continue existing.
Its organisation needs to evolve
in order for it to be pleasant
both for touristic purposes and
most importantly for the locals.
However, despite all the issues
with the Christmas market it is
still a symbol for the city, and will
hopefully continue to be one for a
long time.

Chloé Gaschy

Sources:

Smithsonian Magazine - A Brief History of
Christmas Markets

noel.strasbourg.eu - Christmas Market in
Strasbourg

noel.strasbourg.eu- The Christkindelsmarik
France Culture - Marché de Noél de Strasbourg:
ce qui est autorisé ou interdit

Pokaa - La véritable histoire du marché de Noél:
prés de 500 ans de commerce et de tradition a
Strasbourg

Pokaa - Stras Wars: la liste des produits interdits
au prochain Marché de Noél crée la polémique
Pokaa - On a discuté avec les Strasbourgeois qui
n’aiment pas le marché de Noél
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H ave you heard about the
relationship between colours
and emotions? Artists and interior
designers believe that colours affect
emotions. For example, when you
look at an object, a wall, a clothing
that is blue you feel calm. But when
you look at something red you feel
nervous, excited, or powerful. THAT
is the impact of the colours on our
emotions!

Sounds cool, right? But the most
important question is...

Who discovered this?

Carl Jung has been credited as one
of the pioneers in this field for his
research on the properties and
meanings of colour in our lives.
His studies and writings on colour
symbolism cover a broad range of
topics, from mandalas to the works
of Picasso to the near-universal
sovereignty of the colour gold. Jung
attempted to unlock and develop
a language, or code, the ciphers of
which would be colours.

But before that, colour has been
used for centuries as a method of
treatment by the ancient Egyptians.
There are documented “cures” by
the colour using painted rooms or
sunlight shining through crystals as
therapy.

Does it really work?

Forinstance, red is used to stimulate
the body and mind and to increase
circulation. Yellow is thought to
stimulate the nerves and purify the
body. Orangeis usedtohealthelungs
and to increase energy levels. Other
examples, studies show that colours
increase blood pressure, increase
metabolism and cause eyestrain
in a lot of cases. It’s necessary to
know that in places with different
colours the emotions could change
but a person’s perception of colour
can be influenced by their own
preferences, experiences, and
associations and it can depend on
the culture too.

School and marketing

Now let’s see how the colours could
affect so many things...

In school, educators and educational
institutions must take into account

the psychological impacts of
colour when planning classrooms,
choosing instructional materials,
and building digital learning
platforms. The colour can improve
readability of a text by 40% and the
colour increases attention rate and
assimilation of the reader by 82%.

In the marketing, up to 90% of
people base their first impressions
of a product on colour alone. And
the wrong colours could send the
wrong message, like using white to
convey freshness in a culture where
it represents death.

To show the importance of the
colours in marketing let’s look into
the colours the most bought by the
consumers.

First: Red. Red is the most common
colour that consumers buy. But
why? In reality, this colour gets
people’s attention and holds it. It
tends to increase the heart rate and
create a sense of urgency.

Second: Blue. Blue by its feeling
calm, its stability, and its serenity,
boosts sales. This colour inspires
confidence and security, it’s used
most of the time in the medical
world and banking sector.

And the third: Yellow. Associated
with the sun and at the light,
yellow is a vector of positivity,
energy and happiness. It’s the first
colour to which babies react. For
that, productors use this colour on
products and toys for children.

Enough talking about humans, now
let’s turn to our animal friends!

Animals and colours

First, animals use colour for a
variety of communication purposes,
including to attract mates, parent-
young communication, recognizing
individuals, defending territories,
exhibiting aggression, camouflage,
and warning predators of secondary
defences such as poisons. In general,
our pets are stimulated by yellow
and calmed like us by blue. Colours
haven’t a specific effect on animals,
they just see less than we do, but
colour theory works the same way.
Both cats and dogs can see a variety
of shades in grey, possibly more

HAayKa

than we do, because their eyes are
more rod-dependent. Having rod-
dependent eyes also means that
they see better at night.

How can colours be used in the
animal world? Let’s see an example
on one of the canine sports: dog
agility course. In the canine sports,
dogs must have a maximum of
agility to take the obstacles in a
certain sequence. Agility is where
the handler has to guide a dog
through an obstacle course as fast
and as accurately as possible. An
important thing to know: agility is
open to all dogs! During the run,
obstacles are the biggest part of
the time. There are blue/purple
(interesting fact: blue and purple
looks identical for dogs) to struggle
against anxiety and yellow to
stimulate them. Thanks to this and
the good indications of the handler,
the dogs know which obstacle to
take and finish in the best possible
time.

A quick summary to know which
emotions are represented by which
colour:

Green: Harmony, nature, growth
Purple: Cool, spiritual, calm

Yellow: Positivity, enthusiasm,
happiness

Pink: Fresh, feminine, playful,
young

Blue: Loyalty, professionalism,
trust, sadness

Orange: Optimism, friendly, warm
Red: Strength, passion, love,
danger

Now, try to do the test where you
are, look at some colours and ask
yourself in what mood you are.

Mathieu Trupin

Sources:

verywellmind.com - Color Psychology: Does
It Affect How You Feel?
londonimageinstitute - How Do Colors Affect
Mood & Emotions?

byarcadia - The Impact on Emotions,
Behavior, and Decision-Making

looka - How Different Colors Affect
Perception and Mood

xerox - La couleur peut-elle élargir le spectre
d’apprentissage en classe?

paintingpros - 6 Paint Colors that Attract
Customers

99designs - how colors make you feel
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VOICES

HIGH SCHOOL

Hi! My name is Dimitar,
and if you’d asked me
a year ago what my life
would look like now,
| would’ve never
guessed. | am currently
writing from Phuket,
Thailand — one of
the most beautiful
places on Earth.
This is where |
am studying,
currently in my
third year of
high school,
8000 kilometers
from home.

KILOMETERS FROM HOME

HOW IT STARTED

Two years ago, my mom told
me about an opportunity
to study abroad. Being a bit
stubborn and comfortable
with life as it was, | dismissed
her suggestions every time.
After a whole month of me
not even looking into it, the
application deadline passed.

A year later, my mom
mentioned the same
opportunity again. Out of
habit, | dismissed all of her
attempts at making me
consider it. The original
deadline passed without me
doing anything. However,
it was extended until next
Sunday, and my mom
mentioned it to me again.
Once more, | dismissed
the idea immediately.

It was now the
Thursday before the
new deadline. | had

just returned

from school. | was finishing
some homework when |
received a text from my
friend saying he couldn’t
make it to the gym with
me that day. Feeling a bit
lazy myself, | decided to
stay home. Very bored, |
turned on my computer,
looking  for  something
entertaining to do. That’s
when | remembered that
the deadline had been
extended. | opened the
application and kept
overthinking if | should start
filling it in.

An hour later | went and
told my parents that | had
decided to apply.



WHAT IS 1T?

What | had just decided to apply to
is UWC (United World Colleges). A
franchise of 18 schools in different
corners of the world with students
from all places. They are globally
prominent boarding high schools
that follow the IB (International
baccalaureate) program.  Their
mission is to make education a force
to unite people, nations and cultures
for peace and a sustainable future.
Their student bodies are diverse in
every aspect, having students from
completely different backgrounds,
meaning that the schools offer
need-based scholarships. Students,
studying in their 2nd or 3rd year of
high school from every country in
the world, are selected by the UWC
national committee for their country
and are given the opportunity to
finish their last two years of high
school in one of the 18 UWC schools.
For Macedonia, the selection process
was carried out by the Macedonian
national committee (uwc
Macedonia).

THE JOURNEY/SELECTION PROCESS

Going back to that Thursday before
the deadline:, | was sitting in front
of an extensive application that
| needed to fill out. That became
my focus for the following few
days. After a lot of effort, | finished
the application on the day of the
deadline. But that was just the first
round. Three weeks later, | received
an email invitation for the second
round of the selection process which
consisted of a two day selection camp
in early January. In the meantime,
my desire for studying at UWC kept
growing stronger. The second round
was very interesting. | was together
with all of the remaining applicants,
which passed through the first round,
in Etno Selo near Kumanovo. We
had two in-person interviews and
four group activities through which
we were assessed by the national
committee. The results from the
second round came in early February.

| got woken up from a nap by the
email | received — | was invited to the
third and final round of the selection
process which consisted of one final
online interview. UWC was closer to
becoming a reality than ever. In early
March, | received an email from the
committee — | was nominated to
continue my education at UWC. The
school | was nominated to was UWC
Thailand. | had never considered the
possibility of getting nominated to a
school so far away from home, but it
suddenly became my reality.

HOW IS IT NOW?

After a couple of months of
administrative preparation, the day
finally came. In the middle of August
this year, | departed for Thailand. My
life has changed a lot since. | am living
in Phuket which is one of the most
beautiful places on Earth. | am in a
school with people from more than
90 countries and | have friends from
places | didn’t know existed. | have
taken part in activities that | could
have never guessed | would — weekly
beach cleanups on the island,

NPWKA3HA

debates modeled by the United
Nations, working in an elephant
sanctuary, kayaking, volleyball etc. |
take subjects like Global Politics that |
would have never gotten the chance
to study back home. | immerse
myself into a culture totally different
from ours. Of course, from time to
time | miss my family, my friends and
parts of my life in Macedonia. But
this is a story about trying new things
and growing by stepping out of your
comfort zone.

FINAL WORDS

| feel that my story is a prime
example of why we should never
pass on opportunities that come up
in our lives. If it weren’t for my friend
canceling our gym session on that
random Thursday last year, none of
this would have been real. Yet so
much has come from it. That’s why
| encourage everyone reading this to
say “yes” to whatever opportunity is
lurking in their life. What may come
from it may be exactly what you
need.

Dimitar Fidanovski



reportage

VIOLENCE

AS THE STRONGEST
WEAPON
FOR CHANGE

Our current society increasingly
sees the question of living

together coexisting with current
societal violence. This is due to
different elements of fractures that
we have seen accumulating for
some years, it’s what Roland Javier,
a French social scientist, explains.
First, we have the gender fractures,
with the MeToo movement which
revealed to the general public the
sexual and gender violence present
in the world, which are silent
violence but they are violence.
Second, geopolitical fractures,
like wars, occur in many countries
worldwide (eg. Ukraine and Russia
war). Third, joins the second
fracture, the religious fractures
because the relations between
religious communities are more
and more violent, as we can see
with the War in Palestine and the
Israeli-Palestinian conflict. Fourth,
the territorial fractures, at the level
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of housing for example with the
different territorial inequalities.
Fifth, the social fractures which
are the widest but nevertheless
the most present in the world.
Sixth, technological divides with
complicated access to digital as
well as access to services for people
without digital knowledge or
equipment. Finally, environmental
divides as we often reduce this
question because of the difficulties
and costs related to climate change,
however, this question remains
very important.

These fractures, according to
scientists, show the degradation
of a near and certain future. The
whole society must build a new
narrative and societal project
that advocates equality, support,
and solidarity. However, despite
this urgency and ambition, it is
necessary now to face ruptures
historical and individualistic.

The main question
we can have in our
century is: How to
deal with violence in
20247 This is asked
every year by a lot of
historians, scientists,
and teachers, who
meet to talk about
how much violence
is present in our
lives unconsciously.
In this way, they try,
by their research,

to make people
understand that
even if we know
violence exists we
aren’t aware of

that in our own life.
Indeed, every day
and everywhere,
violence is

around us, and to
understand why,
some answers have
been found.

There is also the breakdown of
trust, which is important to note.
Worldwide citizens no longer
have confidence in institutions,
in all political or social themes,
which are much questioned on
their legitimacy. This is why social
work is important because social
intervention practices are part of
new forms of action within these
institutions that no longer carry
within them the myth of a perfect
society. From researchers, the
challenge would then be that,
in social intervention practices,
society assumes its biodiversity as
well as its institutional violence.

To do this, it would be necessary
to establish an inclusive society
in which inclusion is based on
the premise that all people,
whatever their particularity, are
a social resource. Thus, everyone
must defend this inclusion. This



is possible by opening spaces for
debate to deliberate collectively
on the paths of solidarity, on how
to act concretely in the territories
to demonstrate that discussion
with everyone about the violence
present in our lives, is today
an important investment, even
essential to our society. It’s also
necessary to succeed in working
on the empowerment of all the
population and actors through non-
violence to move towards human
and collective security. Moreover,
the change in the mentalities of
society, regarding the subject
of non-violence and violence,
is important and can be done
gradually by sharing experiences
and memories. The strength of this
action is the common vision of an
inclusive and relational society.
In addition, the importance is to
speak directly about the current
problems that the populations are
experiencing. It is necessary to have
a discussion with everyone with all
these points of view as well as the
usefulness of finding a compromise
(we agree to put aside certain
things to find an “agreement”).

This discussion with everyone
can make us realize the place of
violence in our lives. When we
hear violence, we don’t often think
about ourselves, because for us
violence is necessarily physical,
with visible damage to our bodies,
but what we forget it’s that, most
of the time, the violence leaves
invisible marks inside of our souls.
However, we cannot deny that
violence exists and is there, which
is why we find the word “violence”
in the term non-violence. We
cannot deny that violence is deeply
rooted in our daily lives, but we
can try personally to fix that in our
routines. For this, we try to apply
non-violent communication.

That’s why going to the conflict
is an important thing to apply.
We don’t talk about violence and
physical conflict, but more about
idea’s conflict. When you do not
agree with someone the most
important thing is to talk with
them. But how to do this without
violence? This is the goal of non-
violent communication and it’s
to avoid as much as possible that

the conflict leads to aggression or
violence. Indeed, the conflict is
neither good nor bad in itself, it is
positive when it leads to dialogue,
negotiations, or new agreements.
Conflict is nevertheless something
necessary in human relations, it
allows to highlight the emotions
and feelings of everyone, in order
to find a compromise. We must not
wait for the crisis to manifest itself,
it is one of the doctrines of non-
violence.

Another doctrine of non-violence
is to admit that the escape doesn’t
represent weakness. It simply
shows that we were not prepared
to respond, so we do not flee; we
withdraw in order to move away to
come back to face the situation or
the crisis better.

This shows the importance of
the emotions that enter into
the strategy of non-violence, in
particular, love, which is the heart
as well as the starting point of non-
violence. Love allows respect but
also the opportunity for others to
listen to us. In addition, emotions
are very important to understand
the conflict. What causes them
is the personal analysis that we
make of it. When faced with the
same situation, according to the
analysis that we make of it, we do
not experience it the same way,
which is why we cannot
blame someone

for the emotion

that they make us

feel. So, to defuse

a conflict and calm a situation,
we must enter the other person’s
emotional level, to establish
non-violent communication. We
must distinguish between the
person’s fundamental needs and
the solutions found. The bases
of this reflection are emotional
intelligence and active listening:
we must understand their
emotions, and those of
others and collect them,

then take into account the

point of view of the person

opposite to succeed in

bringing them to our

point of view and
understanding them.

What is major in non-

pPEenopPTAXa

violent communication is listening
when we use it to gain perspective
and talk about our emotions.

To conclude, we have understood
that emotions are the main thing
to understand to allow us to
communicate non violently with
everyone. By understanding each
other’s feelings, we can talk calmly
about what is going on and settle
the conflict.

But we must be careful about how
we want to do it because we take
the risk of identifying the other
with ourselves, which is not good
on our part. Indeed, by doing this
we reduce the other to our posture
and our profile, we do not identify
him as a full-fledged individual.
In this way, we do violence to his
integrity and his person by imposing
our vision of his life, his experience,
and his emotions. That’s why,
non-violent communication is a
lifetime’s work, we need to push
ourselves in this mindset to start to
apply it. Even if this is special work,
it’s, for me, the only way to start
living in a better society; a society
that takes care of everyone, where
every human finds their place
where they want to be, a society
founded on solidarity and equality.

Lilou Baudin
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topic of the month

[anv HeKoralu cTe NOYYBCTBYBa/Ie TAKOB CM/IEH KOMHEXK 3a NIYfeTo U mecTaTa LITO M HapeKyBaTe ,,40M“ Kora Tue ce
npesfaneky v HeAOCTUKHM? [lann HeKoral cTe ja NoYyBCTBYBa/ie OBaa CU/Ha Kenba A4a ro UcTparkysaTe 4anNeyHoTo
M HEeMno3HaToTO, Kora ce YyBCTBYBaTe 3arnaBeHW BO BallaTa pPyTMHA, M NPOMEHaTa Ha cpeAMHaTa usriesa Kako
eAVHCTBEHWOT NeK? Bo repMaHCKMOT ja3nK, NOCTOM MHOTY HeoBbUWYeH nap Ha 360POBM LUTO MM OMULLYBAAT OBUE fBE
yyscTBa: “Heimweh” and “Fernweh”. OBue aBa 360pa ce, BCYLWHOCT, TO/IKY YHUKATHU LITO MOXKE CaMo MOrpeLlHo
Ja ce npeBeaaT Ha aHMKcKK. [logeka ,Heimweh” ro o3HayyBa KOMHEXKOT MO AOMOT OMMLLAH NOrope, Na Taka u
Ha/IMKyBa Ha ,HOCTanrvja 3a gomot”, - , Fernweh, Kako cnpoTuMBHOCT Ha ,, Heimweh", wTo 61 3Ha4yeno aeka e
60/1KaTa 3a 4a/1€4HOTO M HENO3HATOTO, HEMa COOA,BETEH EKBMBA/IEHT HA aHIIMCKU. M MOKpPaj CNPOTUBHUTE 3HauYeka,
BO peasHOCTa, OBMUE ABE eMOLMN Ce TECHO NOBP3aHMW.
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H € € Ba’KHO A3/ CUTHUOT KOMHEX
[a Ce UCTpa*KM HoBa 3aeaHuUa,
NOWHAKOB HauMH Ha KMBOT U cocema
NoWHaKBa KyATypa e MNpBMOT LWWTO
ce nojaByBa WM cuaHaTa Kenba
3a BalUMOT AO0M, CUTE MO3HaTU
MecTa W caKkaHuW nyfe Ke HacTanu
npea. Bo ceKoj cnay4aj, moxe pa
buaeme CcUrypHM [OeKa ceKkorall
Kora , Fernweh” Ke ce nojasu, ,Heimweh" e Tyka Hekaae
6nuncky, n obpatHo. OTTyka, ,Heimweh” u ,Fernweh”
MO3KaT /IeCHO Oa@ HM ro NpeTBopaT KMBOTOT BO edHa
eMOLMOHaNHa lyaa KenesHuua. Camo no noBHUMaTeNeH
nornen Ha noanabokuTe cNoeBun U Ha mefycebHUTE BPCKU
nomery TMe iBe eMOLMN, HUBHOTO CYLUTUHCKO 3Ha4yere
M OCHOBHA Ba)XHOCT M3nerysaaT Ha CBET/IMHA.

lUto ce opHecyBa QA0 HOCTanrvjata 3a [AOMOT,
HajouuMrnegHaTa MpWYMHA 33 OBa  YyBCTBO €
NoYyBCTBYBaHaTa 0OA4A43/NEYEHOCT Of, AOMOT, O4HOCHO
nyfeTo, mectata M HewTaTa KOM r0 COYMHYBaaT UCTUOT.
Ho, Kora ke nornegHeme nogo6po, BUCTUHCKMOT U3BOP
Ha ,, Heimweh" ce oTKpuBa ZieKa e ronemmoT YeKop LTo
ro npasBMme HaaBoOp o4 HawaTta yaobHa 30Ha ceKkoraw
Kora Ke ro HanywTtume gomort. Co BoBeayBatbe GM3NYKa
AMCTaHUa nomery Hac M NyfeTo Ha KOM CO CUIypHOCT
MOYeMe CeKorall Aa ce NoTnpeme, YAUMUUTE HU3 KoM
3HaemMe 4a Cce ABMXKMME U CO MUMKEHE W HeluTaTa KoM
CTaHane CYLTUHCKMU AeN OA, HALETOo 3aCONHULITE, HMe ce
OTKaKyBame opg, genosu og 6esbeaHocta M curypHocTa
WTO TME HM ja HocaT. YiuTe noseKke, ce OTKaXKyBame 0p,
0eNoT Ha HaWMWOT COMNCTBEH MAEHTUTET KOj He camo
Wwto e popmmupaH, TYKy e 1 A1abOoKo BKOPEHET BO OBOj
KOMMNEKCEH eHTUTET, Taka egHOCTaBHO HapeyeH ,,40M"
Odoma, He Tpeba aa objacHyBame ogpeaeHn paboTu 3a
cebe. [loma, necHo cme pas3bpaHM M NIeCHO MOXe Aa
pasbepeme. Joma, MMame CBOE MECTO BO MOLUMPOKaTa
pamKa Ha cseToT. [loma, npunafame. Kage cme, co Koro
CME M CO LITO CMe OMKPYYKEeHU € CYLUTUHCKMOT CToN6 Ha
HaleTo 4YycTeo 3a cebe. Kora ro HanywTame 4OMOT, OBa
4yyBCTBO 3a cebe NeCHO ce UCKpPUBYBA OCTaBajKkM HE CO
4yyBCTBOTO Ha ,Heimweh".

Cnepejkn ro oa pasbupare 3a ,,Heimweh”, , Fernweh”
BCYWHOCT He ¢YHKLMOHMPA KaKo CMPOTMBHOCT TYKY
KaKo [ABOjHMK. Kako BTOpaTa CTpaHa Ha Napwuykara,
noanabokute nNpuYMHM 3a 4yeBcTBOTO Ha ,Fernweh”,
BO CBOjaTa OCHOBa, Ce MOBP3aHW CO WAEHTMTETOT.
KonHexoT aa ce M3nese o4 NO3HATOTO U 4a ce HaBsese
BO FO/IEMMOT M LUMPOK CBET OYMINEAHO e NocNeamLa op,
Hawara notpeba 3a HOBM Bneyatouu. Toa e BKOPEHeTo
BO HallaTa AeTCKa /bybOMUTHOCT 3a CE LUTO HU e HOBO
M HaleTo ,BO3PaCHO” YyBCTBO AE€Ka CMe 3arnaBeHMm.
Toa e NOTTMKHATO 04 HawaTa Xenba ga Kueeeme HOBU
WCKYCTBa M Aa ro octaBume 3a4 cebe HaweTo, oaspeme-
HaBpeme, HamopHO  cekojgHesHue. CneacrseHo,
,Fernweh” e NnoBMKOT Ha HallaTta noTpeba 3a NnpomeHa
- NPOMEHa WTO HEe MOXe Aa Ce CAy4YM Kora e NpemHory
/IeCHO Aa ce coKpueme 3a4 curypHocTa n 6esbegHocTa Ha
Aomort. Kora HaluaTa BHaTpellHa NpoMeHa 1 npomeHaTa
Ha HaZBOPELIHMOT CBET He ce ycornaceHu, ,Fernweh” Hu
[03BO/IyBa Aa O MOYyBCTBYBaMe HAroHoT Aa NAOBUME
KOH HenosHatTu 6perosu. Ha HenosHaTuTe 6perosw,

TEMA HO MEeCELLOT

HE CamMO LITO C& HW e HEero3HaTo, TYKY U HUE CMe UM
Heno3HaTK Ha cuTe M Ha cé. 3a Aa Mo’Ke Ja co3peBame
W fa A03BOMME MPOMEHUTE Aa ce cayyaT, Tpeba Aa ru
npudatume cTpaHMTE Ha HALWNOT UAEHAUTET KOU Ce yLTe
Hemasie MOXHOCT Aa ce popmMpaaTt M Aa Ce UCTpaKar.
3Hauu, BO JaneynHaTa MOXe Aa Hajaeme HOBO YyBCTBO
3a cebe.

CnojyBajku M 3aegHO OBME MNOEAMHEYHU [eN0BM Of
aHanusaTa Ha ,Heimweh“ n , Fernweh” 3a ga ce cosgaae
eflHa noronema, NOONLTA C/NMKA 338 HMBHATa mefycebHa
NOBP3aHOCT, CTaHYBa OUYUINEAHO AEKA TUE Ce NOoBeKe 0Of
06MYHM YYBCTBA LUTO HE TepaaT Aa ro UCTpaXKyBame CBETOT
M Aa ce BpaTume Aoma. YwTe nosaxHo, ,,Heimweh” un ,,
Fernweh” paBaaT npumep 3a Toa KakKo XMBOTOT, UK
noTparaTa No Toa KoM CMe HUe, ce A1aboKo BKOpeHeTH
BO OCKWUTE Nomery MpomMeHaTa U CTabUIHOCTA, Kako U
nomery NpUBAEYHOCTA Ha UAHUHATA U NPUBEYHOCTA HA
MuHaToTto. Kora ke norneaHeme nogobpo, ,Heimweh”
€ KOMHEeXOT MO /IMYHOCTA Koja cme bune u KMBOTOT
LWITO CME rO MMasie KaKo TaKBa JIMYHOCTA BO MMHATOTO.
CnpoTMBHO Ha Toa, ,Fernweh” ce oTKpuBa Kako MOTTUK
Aa ja ,MTame"” KOH IMYHOCTA Koja BU MoxKene aa cTaHeme
M KMBOTOT LWITO B MOXKene ga ro uMame BO MAHMHA.
EmMounoHanHaTa Nyaa KenesHuua og, oBue age YyBCTBa
ce npotera nomery 6ieckaBata ybaBnHa Ha NO3HATOTO,
CTabWNHOCTA Ha HALWIMOT AOM, MMHATOTO OZ €A HA CTPaHa,
1 BO36OYAMBMOT M3rnes Ha Heno3HAToTo, NMPOMeHaTa Ha
AaneuynHaTa, U HawaTta MAHMHA o4 ApyraTa cTpaHa.

Kora ce obuayBame Aa ja pewmnme oBaa Aunema Ha
TONKY TECHO NOBP3aHM YyBCTBA LUTO YKaKyBaaT Ha TOJIKY
CMPOTMBCTAaBEHM MOBMUM 3a aKuMja, eAUHCTBEHOTO
pelleHne ce cBeayBa Ha €4HO €AMHCTBEHO CO3HaHMWe:
MoHeKkoraw Tpeba npeBo pga u3rybume HewTto 3a
A3 MOXeme MOBTOPHO Ja ro Hajaeme. U noKpaj
Hac/seAyBaHETO HA PEYUCU NPEMHONY OCHOBHATA 10TMKa
KaKo TeopeTcKa u3jaBa, NpeansBuK cam no cebe e aa ce
NpUMeHM 0Baa peasiM3alnja BO peanHocTa, 0cobeHo Kora
ce pabotu 3a ,Heimweh” u ,Fernweh”. Ycornacysajku ro
0Ba CO3HaHWe Co OBUEe ABe eMoLuK, Tpeba Aa 3aKnydymme
[eKa MOoHeKorall e Heonxo4Ho fAa ce ocnoboanme
oA, CcTabunHOCTA Ha HaLIMOT [IOM CO Uen [a CTeKHeme
HOBO 4YYBCTBO Ha CTabUAHOCT BO HOBa cpegMHa Koja
HOCW noTeHUuMjan Aa buge Halwa naHuHa. NoagenHakso,
Tpeba Oa 3aknyuMme AeKa MoHeKoraw, Tpeba ga ce
ocnobogmme og, Bo3byaaTa Koja ja HOCM MpomeHaTa u
6eckpajHMTe u3rnegM Ha MAHWHATA, 33 Aa HanpaBume
egHa o4 UAHWUHUTE Halle NOoTeHUUjaIHO MUHATO.

Ha Kpajot, ,Heimweh” u ,Fernweh” He ce camo
36YHYBAUYKM M KOMNANLMPAHN eMOLMU, TYKY MPUIUYHO
BpeaHM NPUAPYKHULM KON HyAaT MHOTyY

notpebHO BOACTBO HM3 KMBOTOT. Hu

nomaraat Aa nytame, ga ce msrybume

cebe cu, 3a Aa MOXKe MOBTOPHO Aa ce

npoHajgeme.

Codwuja Aber
Mpesoa: Teopgopa umutpurescKka
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< (on purpose)

ave you ever stumbled upon a video so outrageous, so annoying,

that you just had to leave a comment? Or maybe you shared it
with friends just to say “Look how stupid this is!”. If so, you might
have fallen for something called rage-bait.

4 N

What is rage-bait?

Rage-bait, also known as rage-farming, is all about... making people
mad. On purpose. It's a manipulative tactic designed to make
viewers so angry that they engage with the content — either by
leaving a comment, sharing it, or reacting in some way. And why
would anyone want to intentionally make people angry? The answer
is simple: strong emotions mean engagement, which in the social
media world equals money. Algorithms don’t care if the attention
is positive or negative. To them, a comment is a comment, a view
is a view. This means that creators who use rage-bait get rewarded,
even if people are just there to hate on them.

\
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Examples of rage-bait

Maybe you’ve seen some of these rage-
bait tactics before. Take food-wasting
videos on TikTok. Disguised as “recipe”
videos, the most outrageous food
combinations you’ll ever see are made in
enormous portions (that will all probably
end up in the trash). They often include
cooking with absurdly long nails, hair
added to food just to bother the viewers,
spilling the ingredients all around, or
incorrectly naming food being made.
Don’t even get me started on cooking in
weird unhygienic places like hotel sinks
or toilets...

Another common rage-bait “trend” was
cheating videos, where someone catches
their significant other in an affair. It's
safe to say that most of these videos
were staged to make viewers feel furious
on behalf of the “victim”, and create
a storm of sympathetic comments. Or
perhaps you’ve seen these customer
service stories, where someone records
an interaction with a ridiculously rude
waitress or boss. These clips are crafted
to make you feel sorry for the person
posting, but they’re often simply fake.

Some other examples would be the
clips from street interviews or podcasts
featuring extreme opinions, such as
someone casually saying something
wildly sexist. Oh, and let’s not forget
about the viral “man vs bear” trend,
where women were asked if they would
rather run into a man or a bear while
being alone in the woods, making the
TikTok audience furious with choosing
mostly the second option.

It got to the point where rage-bait is
used not only by “influencers”, but even
in advertisements. If you’ve spent some
time on YouTube, you’ve probably seen
these annoying game ads. They make it
look like someone is struggling with an
easy puzzle, so people think “ugh, | could
do that easily!” and download the app.

It gets more problematic...

Sometimes creators openly admit to
rage-baiting, but more often they hide

behind “satire” and “parody” hashtags.
The fine line between the comedy
content and the one just meant to make
you mad is questionable. Is it really
a parody, if most of your audience don’t
know you’re joking, and they take it
seriously? Is it comedy, if it gets views by
enraging people?

Another part of the problem is YouTube
creators who make reaction videos to
rage-bait content. On one hand, they’re
calling out the ridiculousness and — what
can | say —it’s simply entertaining to hear
someone’s comment about whatever
is happening in social media at the
moment. On the other hand, by reacting,
they keep the cycle going.

Signs you’re watching rage-bait
content

So, how can you tell if a video is trying
to rage-bait you? First, look for very
bold and controversial statements, for
example sexist, racist, or extremely
offensive in other ways. If someone’s
opinion seems way over the top, it might
be rage-bait. Similarly, if a video seems
too ridiculous to be true — like someone
tossing food around in a luxury car — it’s
usually staged. Videos with suspicious
cuts, like rapid jumps in street interviews,
often hide the fact that the answers
are taken out of context. If you see
someone overreacting or underreacting
to a wild situation, this could be a sign
that they’re acting. Watch out for videos
where something seems perfectly
captured with convenient angles, the
person recorded seems to be blind to
the camera pointed right at their face,
or someone looks like they’re reading off
a script. Keep in mind that most people
don’t think about recording a tiktok in an
actual crisis situation.

Why not engaging is the best
strategy

If you come across content that
makes you mad, it’s tempting to leave

~

a comment or share it to vent your
frustration. But remember, every view,
comment, and share boosts that content
in the algorithm. For creators who are
monetized, views equal money, so every
time you engage, you’re helping them get
paid. Even if it’s hate, the engagement is
valuable. The best way to deal with rage-
bait? Don’t engage. Just scroll past, block,
or mute the creator if you don’t want to
see their content anymore. By ignoring
it, you send a signal to the algorithm that
this content isn’t worth promoting.

Don’t let the rage-bait win

Rage-bait is doing so well on social media
because it uses a simple truth —it’s easier
to make people mad than to make them
love you, and nothing unites people
more than a shared enemy. Using this
tactic is kind of like cheating a system.

In a world filled with rage-bait, it's more
important than ever to be media literate.
Understanding how algorithms work and
why content creators use certain tactics
can help you navigate social media
without falling for every trick. It’s all
about recognizing that not everything
you see is real or genuine —and that a lot
of what gets posted online is designed to
manipulate your emotions.

So, next time you see a video that gets
your blood boiling, take a moment. Is
it worth your reaction? Or are you just
helping someone achieve their goals for
the price of your emotions? Sometimes
the best response is no response at all.

Anna Wojdziak

Sources:

Wikipedia — Rage-baiting

YouTube — Hannah Alonzo “RAGE
BAITING” AND WHY INFLUENCERS ARE
INTENTIONALLY MAKING YOU MAD

| Influencer Insanity Ep 5”

YouTube — Luke Kono “Online Rage Bait
is AWFUL”

/
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NDIKIMI | NGJYRAVE
NE EMOCIONET TONA

keni dégjuar pér marrédhéniet

midis ngjyrave dhe
emocioneve? Artistét dhe stilistét
e brendshém besojné se ngjyrat
ndikojné né emocione. Pér
shembull, kur shikoni njé objekt,
njé mur ose veshje gé éshté blu,
ndiheni té geté. Por kur shikoni
dicka té kuge, ndiheni nervoz,
té emocionuar ose té fugishém.
Ky éshté ndikimi i ngjyrave né
emocionet tona!

Tingéllon bukur, apo jo? Por pyetja
mé e réndésishme éshté...

Kush e zbuloi kété?

Karl Jung éshté vlerésuar si njé
nga pionierét né kété fushé pér
kérkimin e tij mbi vetité dhe
kuptimet e ngjyrés né jetén toné.
Studimet dhe shkrimet e tij mbi
simbolizmin e ngjyrave mbulojné
njé gamé té gjeré temash, nga
mandalat te veprat e Picasso-s deri
te sovraniteti pothuajse universal
i ngjyrés sé arit. Jung u pérpoq
té zhbllokonte dhe zhvillonte njé
gjuhgé, ose kod, shifrat e sé cilés do
té ishin ngjyrat.

Por para késaj, ngjyra éshté
pérdorur pér shekuj si njé
metodé trajtimi nga egjiptianét e
lashté. Ka “kura apo shérime” té
dokumentuara nga ngjyra duke
pérdorur dhoma té lyera ose rrezet
e diellit qé shkélgejné pérmes
kristaleve si terapi.

A funksionon vértet?

Pér shembull, e kugja pérdoret pér
té stimuluar trupin dhe mendjen
dhe pér té rritur qgarkullimin. E
verdha mendohet se stimulon
nervat dhe pastron trupin.

Portokalli pérdoret pér té shéruar
mushkérité dhe pér té rritur
nivelet e energjisé. Shembuj té
tjeré, studime tregojné se ngjyrat
rrisin presionin e gjakut, rrisin
metabolizmin dhe shkaktojné
lodhje té syve né shumé raste.
Eshté e nevojshme té dihet se
né vende me ngjyra té ndryshme
emocionet mund té ndryshojné,
por perceptimi i njé personi pér
ngjyrén mund té ndikohet nga
preferencat, pérvojat dhe shogatat
e tyre dhe mund té varet edhe nga
kultura.

Shkolla dhe marketingu

Tani le té shohim se si ngjyrat
mund té ndikojné né kaqg shumé
gjéra...

Né shkolle, edukatorét dhe
institucionet  arsimore  duhet
té marrin parasysh ndikimet
psikologjike té ngjyrave kur
planifikojné klasat, zgjedhin
materialet mésimore dhe
ndértimin e platformave dixhitale
té té mésuarit. Ngjyra mund té
pérmirésojé lexueshmériné e
njé teksti me 40% dhe ngjyra
rrit shkallén e vémendjes dhe
asimilimin e lexuesit me 82%.

Né marketing, deri né 90% e
njerézve i bazojné pérshtypjet e
tyre té para pér njé produkt vetém
né ngjyré. Dhe ngjyrat e gabuara
mund té dérgojné mesazhin e
gabuar, si pérdorimi i sé bardhés
pér té pércjellé freski né njé
kulturé ku ajo pérfagéson vdekjen.

Pér té treguar réndésiné e ngjyrave
né marketing, le té shohim ngjyrat
mé té blera nga konsumatorét.



E para: E kuqe. E kugja éshté ngjyra
mé e zakonshme gé konsumatorét
blejné. Por pse? Né realitet,
kjo ngjyré térheq vémendjen
e njerézve dhe e mban até. Ka
tendencé té rrisé rrahjet e zemrés
dhe té krijojé njé ndjenjé urgjence.

E dyta: Blu. Blu me ndjenjén e
getésisé, stabilitetit dhe getésisé
sé saj, rrit shitjet. Kjo ngjyré
frymézon besim dhe siguri,
pérdoret shumicén e kohés né
botén e mjekésisé dhe sektorin
bankar.

Dhe e treta: E verdha. E lidhur me
diellin dhe dritén, e verdha éshté
njé vektor pozitiviteti, energjie dhe
lumturie. Eshté ngjyra e paré ndaj
sé cilés reagojné foshnjat. Pér kété,
prodhuesit pérdorin kété ngjyré né
produkte dhe lodra pér fémijé.
Mijaft té flasim pér njerézit, tani
le té kthehemi te miqté tané té
kafshéve!

Kafshét dhe ngjyrat

Sé pari, kafshét pérdorin ngjyrén
pér njé séré géllimesh komunikimi,
duke pérfshirétérhegjen ekafshéve
¢ifte, komunikimin  prindér-té
posalindur, njohjen e individéve,
mbrojtjen e territoreve, shfagjen
e agresionit, kamuflimin dhe
paralajmérimin e grabitqaréve pér
mbrojtje dytésore. Né pérgjithési,
kafshét tona shtépiake stimulohen
nga e verdha dhe qetésohen si
ne nga bluja. Ngjyrat nuk kané
njé efekt specifik te kafshét, ato
thjesht shohin mé pak se ne, por
teoria e ngjyrave funksionon né
té njéjtén ményré. Si macet ashtu
edhe genté mund té shohin njé
séré nuancash né gri, ndoshta mé
shumeé se ne, sepse syté e tyre jané
mé té varur nga shufra. Té kesh sy
té varur nga shufra do té thoté
gjithashtu se ata shohin mé miré
gjaté natés.

Si mund té pérdoren ngjyrat né
botén e kafshéve? Le té shohim
njé shembull né njé nga sportet e
genit: kursi i shkathtésisé sé genve.

Né sportet e genit, genté duhet
té kené njé shkathtési maksimale
pér té pérballuar pengesat né njé
sekuencé té caktuar. Shkathtésia
éshté vendi ku mbajtési duhet té
drejtojé njé gen pérmes njé kursi
me pengesa sa mé shpejt dhe sa
mé sakté gé té jeté e mundur. Njé
gjé e réndésishme pér té ditur:
shkathtésia éshté e hapur pér
té gjithé genté! Gjaté vrapimit,
pengesat jané pjesa mé e madhe
e kohés. Ka blu/vjolicé (fakt
interesant: bluja dhe vjollca duken
identike pér genté) pér té luftuar
kundér ankthit dhe e verdha pér
t'i stimuluar ato. Falé késaj dhe
indikacioneve té mira té mbajtésit,
genté e diné se cilén pengesé té
marrin dhe té pérfundojné né
kohén mé té miré té mundshme.

Ngjyrat dhe emocionet

Njé pérmbledhje e shpejté
pér té ditur se cilat emocione
pérfagésohen me cilén ngjyré:

Jeshile: Harmony, nature, growth
Vjollce: Cool, spiritual, calm

E verdhé: Positivity, enthusiasm,
happiness

Roze: Fresh, feminine, playful,
young

E kaltér: Loyalty, professionalism,
trust, sadness

Portokalle: Optimism, friendly,
warm

E kuge: Strength, passion, love,
danger

Tani, pérpiquni té béni testin ku
jeni, shikoni disa ngjyra dhe pyesni
veten né ¢faré humori jeni.

Mathieu Trupin
Pérktheu: Dora Arifi

Burimet:

verywellmind.com - Color Psychology: Does It
Affect How You Feel?

londonimageinstitute - How Do Colors Affect
Mood & Emotions?

byarcadia - The Impact on Emotions, Behavior,
and Decision-Making

looka - How Different Colors Affect Perception
and Mood

xerox - La couleur peut-elle élargir le spectre
d’apprentissage en classe?

paintingpros - 6 Paint Colors that Attract
Customers

99designs - how colors make you feel

shkencé
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opinion

Word “tradition” means something else for everyone. The word

comes from Latin (trado, tradere) and means “passing”. Before

the internet, most of the things have been passed by speaking.

Nowadays, tradition seems to be something too old and have a bit of

a negative meaning to some people, but in fact it is important in our
daily lives.

There are different traditions to everyone, sometimes it can be going to
some places when we are in the specific city but also repetition of activity
in time of the year. Now, all of you (readers) can think about traditions
from your country, region or home. The function of the tradition is
important - during the year, for different occasions, we use it to deal with
emotions or situations. If we think about all ceremonies without context,
these can seem ridiculous, but in fact can be also helpful in our lives.

In Poland, on the 2nd of November, people celebrate All Souls’ day.

They go to the cemetery to clean the grave, light a candle, and put

flowers. Of course, some of the people go more often, but this day

is a special time for remembrance, giving our life rhythm. In fact,

for the dearly departed it hasn’t changed anything, but on a deeper
level, for us who keep on living, it can make a change.
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Actually, it is just a tradition to go to the cemetery and pray, think and talk

about the person, but people need it. Our lives happen in a hurry and it is

hard to dedicate time during our daily routines. Having a day like this in a

year can help us to stop for a moment, re-think some things and practise
remembrance about those that left us.

MUCAEHHE

Tradition can also have practical sense, so similar to All Souls’ day we practise
other traditions connected to religion. In Poland, in Catholicism, nowadays,
there is no obligation of fasting during Christmas Eve. But me, my family
and many others are still practising it. Why? Because we can spend the day
better. We start fasting in the beginning of the day by eating a small meal in
the morning and then in the evening we eat a special dinner that starts the
celebration of Christmas. During the day we also don’t eat meat. Reducing
food can spiritually prepare us for feast. By reducing food and controlling
ourselves, we can be more countious with what will happen.

I think that tradition is not something that is definitely fixed and we

can create our traditions. | have few of them that | like to follow.

Every time when | go to Cracow | like to go to my favourite cafe. Of

course, it’s not like that if | didn’t go | would feel that | made some

mistake and it’s a must to do it. | just like to follow it because it’s a
place where | feel safe, nice and | enjoy it.

Tradition can as well give us a feeling of being part of a community. In most
of the countries, there are few days in a year that remind us about some
important happenings from the past. Some of them for sure changed our
lives, maybe not that much directly, but celebration can give opportunity
to think about belonging to something bigger. When | think about national
holidays in my country, it makes me feel grateful, gives me a chance to
spend time with family or friends and reminds me that | am not alone and
| am part of something much bigger.

Tradition is something that literally exists in our lives. Sometimes can be

just an occasion for remembrance, sometimes can make us feel special

emotions or just make our lives routine. | think passing the activity, story

or anything else can be useful. This way we can create a tradition that

will help us to live our lives to the fullest. If something helped previous

generations and was worth keeping, maybe it has a deeper sense that
we need to pass to the next ones.

Jakub Pokucinski

Sources:
https://en.wiktionary.org/wiki/trado
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uadeloupe (Gwadloup in

Guadeloupean Creole, also
known as Karukéra in Kali'na
language) is a French-Caribbean
archipelago, shaped like a
butterfly, mostly populated by
African and Indian descendants,
with native influences. The
country has been inhabited since
3000 BC by the natives (Arawaks,
then Kali’'na) and has been
living on income from fishing or
hunting before the arrival of the
Europeans.

Christopher Columbus landed on
the island of Marie Galante on
3rd of November 1493, and the
next day on the “continental”
Guadeloupe  (the  principal
main island). He decided to call
the archipelago “Guadalupe”
because of a monastery in
Spain where he went to pray
before the colonization of the
Americas. The Spaniards stayed
in Guadeloupe until 1635.

The French already colonized the
archipelago of St Kitts and Nevis,
then they arrived in Guadeloupe
to expand their territories. They
enslaved natives to cultivate
tobacco and sugar cane. The
natives started to fight with the
settlers, but because of diseases
and forced labor, most of them
died, and others escaped to
Dominica. At the same time,
the French already started to
bring West and Central African
people to the Americas. They
were Wolof, Fulani, Kongo, Igbo,
Yoruba, Bamileke. From 1635 to
1664 they deported more than
6300 Africans. The British and
the French began a fight about
the control of Guadeloupe,
and between 1666 to 1763 the
country was bombed. For the
country to be rebuilt, almost
78000 Africans have been
deported by French settlers.

At the end of the XVIII century,
the French revolution was in
full swing. Then, the deported
Africans began rioting. From
1792 to 1794, the Africans
guillotined all the slave owners,
and the governor of Guadeloupe
and Haiti declared the abolition
of the slavery. But Napoleon
took power in France. He
was married to Josephine de
Beauharnais, a Béké (name of
the white slave owners) and she
asked Napoleon to re-enslave
the Africans. So, the Haitian and
the Guadeloupean started a
revolution.

In Haiti, they reached to have
independence, but France
imposed an embargo and a
huge debt (almost 100BS, 25BS
initially, +75B with the taxes).
In  Guadeloupe, there were
not enough revolutionaries,
and Delgres, the chief of the
revolution, with other people
(Solitude, Ignace...) decided
to commit suicide in a powder
keg. It was at this moment
the Guadeloupean motto was
created: “Live free or die”.

The slavery continued until 1848.
After another riot, the slave
owners stopped the “traditional”
slavery to deport Asian people -
especially Annamese, Japanese,
Cantonese, Tamils, and Bengali
people - to forced work with a
contract for 3 to 7 years. Most
of them couldn’t go back to their
countries. They were officially
almost 50,000; now they are
part of the Guadeloupean
population. They obtained
French nationality in 1925
thanks to Henry Sidambarom.

We are at the beginning of the XX
century, and the last population
to immigrate to Guadeloupe
was the Levantine people -
Lebanese, Syrians, Jordanians,

ncTopuja

and Palestinians who fled the
Ottoman Empire as they were
Christians.

Finally, —the Guadeloupean
people are a mix of 4 continents:
Africa, America, Asia and Europe.
We can see all the influences
everywhere; the names of the
animals, vegetables, fruits, and
plants are from the natives.
They also gave us some dishes,
like the kasav, cassava flour or
hot chocolate. From the African
influence, we have music
(Gwoka), kyenbwa (syncretism
with Christianity and animism)
Mayolé (martial art) accras (cod
fritters), kalalou (dish with yam
leaves or cassava leaves and
rice). From the Indian influence,
we have kolonmbo (curry goat),
dal, loti a pouli (potato roti),
vade (lentils fritters), pannalon
(sweet fritters), nadrom (musical
theater), holi, deepavali,
samblani, mayenmen (hindu
celebrations) mango, spices,
madras fabric and Hinduism.
The Europeans left Christianity,
carnival, marzuka (Mazurek),
Quadrille, boudin, chodo
(eggnog), French language and
more.

When we mix all of this, it
gives us Guadeloupean-Creole
culture. My culture. Made by
us, for everybody. And the most
popular thing we gave to the
world is Zouk. Maybe we can talk
about it another day...

Terry Ruart

Sources:

culture.gouv.fr - La Guadeloupe en bref
guadeloupe-culture-pci.fr - Nadron, théatre
chanté et dansé indoguadeloupéen
identitescaraibes.org - LES LEVANTINS DE LA
CARAIBE: UNE INTEGRATION REUSSITE (3EME
PARTIE)

regionguadeloupe.fr - Guadeloupe, a land of
cultures and flavours

archive.wikiwix.com - Paleoenvironmental
evidence for first human colonization of the
eastern Caribbean; Guadeloupe - Histoire
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he first sign of dancing was found

in a wall painting in India, that can
be dated to 9000 years ago. The Indian
dance mirrors their culture and spiritual
ideas. Also, ancient Greece and Egypt
had their dances. While the Egyptian
dance was mostly a religious dance, the
ancient Greeks started storytelling with
dance by including it into their theatres.
As Aristotle describes: “Dance is a
rhythmic movement whose purpose is
to represent men’s characters as well as
what they do and suffer”.

Firstly, dance and society are impossible
to separate from each other. Dance
started together with society. When
society changes, the change is mirrored
in the evolution of dance and also the
other way around. Therefore, the first
use of dance is that it shows the state
of the society and it reflects views and
problems in the society.

Dance is a form of communication. In
the early ages, people used dance as
communication before they developed
a verbal language. Through this
unique way of expression dance still
communicates on levels that a verbal
language can’t reach. It touches the
observer in an emotional way, but also
automatically makes them think about
what they see. With this, dance has
unique abilities that have influences on
society.

Dance is often used to address social
problems or inequalites and to
advocate for human rights. This kind
of dance is called protesting dance.
It unites activism and the art form
of dance and has a great impact on
society. For example, Hiphop dance
was founded in 1970 in Afro-American
communities as an expression for the
resistance against social inequality and
discrimination. Dance is a powerful
medium for empowerment and
raising awareness. It gives people the
possibility to express their feelings and
opinion on a problem, so it increases
social and political participation as well

as the impact of these participations.
That’s why dance is also described as a
catalyst of social change.

Another important use of dance is
storytelling. With dance you can
express stories and feelings or emotions
in a deep way. Already the ancient
Greeks used to dance in theatre,
because it conveys a lot of feeling to
the audience. This has many different
impacts on society. On the one hand,
people can escape from reality (as it
was done in the early ages of Ballet),
and on the other hand, they get united,
because they all feel similar emotions.
Additionally, stories are staying alive
when expressed in dancing, and even
getting improved because new dancers
involve new aspects in the story.

Not only the preservation of stories
is a use of dance, but also in general
the preservation of culture and
tradition. Dance is an important part
of most traditions and cultures and
sometimes religions. Dancing together
builds community. This can result in
separation from other -cultures as
well as in a positive impact on society,
made by living their traditions or
cultural exchange. When globalisation
happened, dance was exchanged and
new dance forms combining different
dance styles like contemporary were
invented. Dancing made cultural
exchange easy and it profited from
it through getting more diverse and
innovative.

Through dance the community is built
or strengthened. Dancing in a group,
you get a feeling of belonging, support
and solidarity. It unites you, because
while dancing everybody is feeling
similar. People communicate with each
other through dancing and you grow
closer to them. During dancing, you
exchange emotions and experiences.
It is scientifically proven that you feel
closer to people when you have danced
with them. Regarding that, dance
leads to more social interaction, which
supports the community on the one
hand and helps individuals find new
friends or deepen relationships.

This uniting aspect of dancing even
crosses social borders. Tango for
example was founded in the late 19th
century in poor districts of Buenos Aires.
It spread quickly and united people
from different social backgrounds and
overcame the social barriers.

KYATYPO

Finally, what can’t be forgotten
about are the individual benefits
of dancing, that inferences society
indirectly, because you have physically
and mentally healthier individual
people. Through exercising while
dancing physical health is improved.
Additionally, dancing should be
an activity that is fun or ventilates
feelings, which is really good for your
mental health. Also, the automatically
increased social interactions contribute
to that.

Dancing is a basic human form of
behaving, either to communicate, have
fun or express feelings or a message.
It is impossible to separate it from
society, because it is an essential part
of expression (communication) and
culture. With dancing, you can tell a
story orexpressfeelingsinaunique way.
It can be used to advocate for human
rights or other topics, or to help people
feel emotions and escape from reality.
Dancing unites people and strengthens
a community by overcoming social
borders and improving solidarity.
Through traditional dances people
feel more as part of a community. With
personal benefits, society is supported
indirectly. So overall dance is strongly
intertwined with society and in total
has an important positive impact
on it. Dance will always be a part of
society and culture. It's gonna adapt
and change, but it will always be an
important form of expression and a
fun, uniting activity.

Maike Seuffert

Sources:

Britannica - Dance

Weencrypt - Die Bedeutung von Tanzen in der
Gesellschaft

Semantic scholar - Dance and Social Interaction:
Exploring the Role of Dance Art in Social
Transformation

Aithor - The role of dance in human society
The guardian (Life) - The role of dance in the
culture of human society

Dancefacts

Rockstaracademy - Introduction to dance
history, meaning and types

Spiegel - Warum Menschen so gerne tanzen
Kubi online - Tanz als Alltagskultur
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STARS

We look at the world,

And tonight | see it through my window.
The stars are shining in the sky,

It’s beautiful,

It’s calm.

The sound of the wind echoes through the
room,

Every corner is touched by the night breeze.

The Milky Way is above me.
From where you are | know you see it too.
My eyes are riveted on these lights,

| watch them light up in the sky,

It’s as if I'm admiring them with you.
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ETOILES

On regarde le monde,

Et ce soir c’est a travers ma fenétre que je
le vois.

Les étoiles brillent dans le ciel,

C’est beau,

C’est calme.

Le bruit du vent résonne dans la chambre,
Chaque coin est touché par cette brise
nocturne.

La voie lactée est au dessus de moi.

De la ou tu es je sais que tu la vois aussi.
Les yeux rivés sur ces lumieres,

Je les regarde s’illuminer dans le ciel,

C’est comme si je les admirais avec toi.

Lo Eauc[z'n



ON COURAGE

| think of infinities
with a coffee in my hand

countless scenarios

of the day, theatre in my mind

| think of time passed, of time to come
my thoughts, colliding like atoms
breaking apart,

a part of me breaks

everytime | think of possibilities,

with a coffee in my hand
| think of infinities,

and in some of them
| am brave.

Iu/@i&’ Dabol
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HOW TO
WRITE ARTICLES:VOICES

TOPIC RESEARCH  STRUCTURE

I Anything, except Use short, attention-
politics or hate speech I Use credible sources grabbing headline
when researching your
topic
Think of topics that Write an introduction at
would interest our the beginning
audience (yOUth) Double-check any (what, who, when, why, how)

information you include
in your article to ensure
Maybe a current accuracy I Include pody and ‘
event or trend that conclusion in your article,
you could write about? maintain a logical flow
B pont plagiarize

Write your full name at the
Link the sources at the end
end of your article

WRITING  FEW RULES WHAT ELSE?

Use clear and The article should be You can write in English,

concise language that around 500 - 1000 words Macedonian and Albanian

your audience will

understand
Don't include images or You don't need to be
illustrations in the document I pro, VOICES is open for

Avoid too technical everyone!

terms and hard

language unless Send possible photos

necessary seperately (with sources and Writing to the magazine is
assured they're free of copyrights) volunta ry

Be engaging and try

I to make your article Edit and revise (dlarity, grammar, We can provide you with a
interesting to read and spelling error) certificate if you become a

writer for VOICES magazine

28 - VOICES




N,

® CB

Join VOICES team!

Contact us in our social media pages or write us an
e-mail. What would you be interested in doing?

Writing articles

VOICES accepts articles about anything, except
politics or hate speech. Brainstorm your ideas with us
and write articles once, twice, or every month!

Translating articles

VOICES is published in three languages: English,
Macedonian and Albanian. If you are a native speaker
or fluent in these languages, join our translation
team!

Featuring your work

If you are an artist, photographer, designer or other,
your work can be presented in the magazine. Send us
your method of art and a short bio of yourself!

Our monthly magazine
has a very simple, yet
powerful, mission - to
be the voice of youth.
And how do we do
that?

We encourage young people to take an
active part in today's society through
journalism and designing by giving them
a platform to express themselves. VOICES
is produced in Skopje, Macedonia, and
published online every month and four
times per year as a printed edition.

www.voiceskopje.org @
voiceskopje

voiceskopje ®

vcs.sending@gmail.com 9

VOICES to Hear @






